
9/10/2017 – Ving! Trackable Digital Packets – “Ving on Ving” – :30 TVC 
 
INT: Bright white bedroom.  
 
We open on Ving Rhames. He is dressed like a Viking. Rhames is wearing a helmet with 
horns on it, a furry vest, and shiny gold adornments. He's sitting in front of a computer, in 
a room that looks like it belongs to a fourteen-year-old girl in the year 2016 (Justin 
Bieber and Hello Kitty posters are on the walls). Rhames isn't happy. He's having 
difficulty sending a file. 

 
VING RHAMES: 

Attach file! Send file! ‘You have reached file limit?’  
What the --?! I'm about to go medieval on this computer! 

 
A smiling Ving! customer service agent, wearing a polo shirt with the Ving logo, steps 
into the scene and starts typing on Ving Rhames' computer. 

 
VING! CUSTOMER SERVICE AGENT: 

Here, Ving! Try Ving! 
 

VING RHAMES: 
What is it? 

 
CUT TO: Ving Rhames’ computer screen and show 5 specific seconds from the 
following Ving! commerical (:45-50): https://youtu.be/AL4qFKcCIj0?t=45s , but don't 
use the existing narration. Replace it with the following line.  

 
VING! CUSTOMER SERVICE AGENT: 

Ving allows you to drag all your favorite content 
together... and send it in one digital packet! 

 
INT: Bright white bedroom.  
 
CUT TO: Ving Rhames and the Ving employee.  
 

VING RHAMES: 
A digital packet? 

 
VING! CUSTOMER SERVICE AGENT: 

Think of it like... super email. 
 

VING RHAMES: 
A super cool email with my name on it?  
To send all my movies, music, pictures,  

and Shania Twain tribute poetry? That sounds... 
 



VING! CUSTOMER SERVICE AGENT: 
Impossible? 

 
SFX: Cue the Mission Impossible theme song. “Dun dun dun! Dun DUN DUN!”  
 
Ving Rhames and the Ving! customer service agent slowly turn their heads to look at the 
camera and break the fourth wall. They give the audience a comical look.  
 
CUT TO BLACK. Vingapp.com and the Ving! company logo appear on screen. Music 
continues playing.  
 
 
 
NOTES: 
 
Instead of using generic colors, try putting actual content examples in the five seconds of 
the Ving app interface that are shown.    
 

 
 
 
By referencing two of Ving Rhames' biggest movies (Pulp Fiction and Mission: 
Impossible), I think Ving! could grab a lot of people’s attention. And by coining their 
own catchphrase ("Hey, Ving! Try Ving!"), which could be used in each commercial, I 
think Ving! would have a memorable little series of ads on your hands.  
 



In recent years, Snickers, Old Navy, and Dr. Pepper have been doing amazing things with 
minor celebrities and celebrity look-alikes. I would love to see something like this done 
for Ving!  


